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othing beats travelling light, except

travelling in style and comfort. This

gets more and more difficult: You've
got a laptop strapped over one shoulder, a huge
cabin bag over the other and you are tugging a
trolley bag.

Let's start from the basics — luggage has evolved
over the past 50 years. In the days of steamship
and rail travel, trunks and chests were pushed up
gangways or loaded into guards' vans, but the more
commaon sight of smaller luggage since World War
Il reflects the way we travel in modern times,

With the prevalence of air travel, luggage is
usually divided into two categories — check-
in and carry-on, based on airline specifications
and measurements.

Thinking out of the box

The shape of luggage has been based on the
trunk for too long. All kinds of businesses address
specific needs to retain customers these days and
the luggage sector is no different.

Lous Vuitton has demonstrated amazing
creativity by coming up with a £4,050 (more than
$12,000) golf bag in its renowned menagram
canvas for tee-offs on designer fairways, and a
sac gymnastique to take along to low-impact
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workouts that is priced at £1,010 (more than
$3,000). This makes for a great combination of
aesthetics and athletics,

Take Dunhill's newest range, the Ensign. Priced
at $1,630, the Ensign holdall vaguely resembles a
comfortable overnighter you would take along far
a weekend in Paris. It looks hardy enough to be
passed off as baggage and s still trendy enough to
carry on the streets without screaming "tourist",

But luggage should be assessed solely on
practicality and purpose rather than aesthetics, you
say. So why does Jude Law seem joined at the hip
with his Dunhill Lendon Tradition bag, and Ewan
McGregor unable to resist his Dunhill Motorities
messenger bag!

Design Is king

The world's largest manufacturer of luggage is
Samsonite, and it has a creative department based
in the London corporate office. Headed by Global
Creative Director Quentin Mackay, the team takes
feedback into account to update existing lines.
Occasionally they even create a new line to meet
market demand and special requests, Don't forget
the essential service before and afier sale, and
product warranties, which all add up to the price
an the tag.
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luxury luggage

At Dunhill, Creative Director Giampiero Bodino adopts a similar approach when creating lugzage.
Observation of what people on the street are using, and incorporating newly developed leather fabrics
inta upcoming products, are ways of keeping abreast of customer needs.

Nowadays, there is a wide range of luggage material and the choice depends on destination and
itinerary. If you were going on a safari trip to Africa, you certainly wouldn't be taking a soft calf-leather
duffel bag. The best choice would be Samsonite, which is renowned for durability.

Founded in 1941 and named after the biblical character Samson for strength, each Samsonite product
undergoes the most stringent of tests — the tumble test, handle test, drop test, wheel test, zipper test
and lock test, among others. Samsonite suitcases are made of semi-rigid material and have a tough base
that can take the knocks and bangs of being loaded on to utility vehicles.

TLC for your baggage

Between flights to farflung places, the following care tips from Dunhill and Samsonite can come

in handy.

« Keep the bag in ts dust cover in a cool and shady place

= Put mothballs, Hungry Hippo pellets or crumpled newspaper inside the luggage to prevent
dampness and mildew from forming.

* Il dampness occurs, use a hairdryer to counter it.

« Remove all stains from fabric immediately with a toothbrush, soap and water.
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« For soft-sided luggage, use a water-repellent spray to prevent stains.
= For any more serious damage both luggage houses reply with a resounding "buy a new piece™.

With luggage you get what you pay for; but you have to take good care of it As research and development
goes into producing more distinctive and better luggage, it will only benefit consumers.|

FREQUENT TRAVELLERS

Frequency of fravel!
Two or three times monthly on
extensive journeys throughout Asia

conducting seminars, lectures and
hair shows teaching the Toni&Guy

CHECK IN

philesophies @nd techniques.
Luggage of choice:

A black Agnés B. trolley bag, and on
extensive travels with the Toni&Guy
Artistic Team a now rather battered
black Samsonite hard suitcase is a must.
Insider fip:

Fly first class. Limit or avoid alcohol

Jennie Chua

President and Chief Executive of Raffles
Holdings Limited.

Age: 62,

Frequency of travel:

Onee a manth.

Luggage of choice:

Trusty Mulberry bag,

Insider tip:

during flights, and on arrival at your

destination it's best to adjust your

David Mercer
Director of Tomé&Guy Hairdressing
Singapore and Malaysia.

activity and routine (eating and sleeping
pattern) to the local time zone.

Travel light. | can pack a cabin bag
for up to seven days in seasons other
than winter, | completely debunk all
theories that women can never
travel light.

Age: 43,

Travel anecdofe:

Spent a day in jail in South Korea
during one of our hair show trips.
Apparently we did not have the
proper visa,






